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the purpose of influencing or rewarding the action of any employee, 
agent, or representative of another in relation to the business of the 
employer of such employee, the principal of such agent or the repre­
sented party, without the knowledge of such employer, principal, or 
party. Commercial bribery provisions shall not be construed to pro­
hibit free and general distribution of articles commonly used for ad­
vertising except so far as such articles are actually used for corruner­
cial bribery as hereinabove defined. 

12. Excessive I nduce1nents.-To extend excessive inducements or 
entertainment to customer , or prospective customers, which tend to 
add undulv to sales costs. 

13. Defcnnation.-The defamation of competitors by falsely im­
puting to them inability to perform contracts, questionable credit 
standing, or by other false representation or by the fal e disparage­
ment of the grade or quality of their goods. 

14. Threat of Litigation.-The publishing or circularizing of un­
founded threats of suits for infringement of patents or trade marks 
or of any legal proceedings without cause which tend to have the 
effect of harassing competitors or intimidating their customers. 

15. Misrepresentation 01· False or 111 isleadin g Advertising.-The 
making or causing or pennitting to be made or published any false, 
materially inaccurate or deceptive statement by way of advertising 
or otherwise, whether concerning the grade, quality, type, origin, 
size, capacity, finish, or preparation of any products of the industry, 
or the credit term , values, policies, or services of any member of 
the industry, or otherwise, having the tendency and capacity to 
mislead or deceive cu tomer or pro pecti ve customers. 

16. Piracy of T1·ade Marks (JJnd Trade N a1nes.-The imitation of 
a trade mark, trade name, slogan, or the other marks of identifica­
tion of competitors having the tendency to mislead or deceive. 

17. b nitation of Stoves or Parts.-So long as the maker of any 
trade-marked cooking and heating stoves or ranges ( or his successor 
in business ) continues to make and supply repair parts therefor, it 
shall be an unfair method of competition for any other person to 
make and supply stoves or ranges or parts therefor unless (a) the 
name of the maker of such stoves or ranges or repair parts therefor 
is plainly marked on each part ( or if this is impracticable, on the 
package or tag) and unless (b) said stoves or ranges or parts are 
otherwise marked, packaged, and sold without imitative labels, and 
in such manner as to clearly indicate to the ultimate user that they 
are not made by the maker of the original cooking and heating stove 
or range. 

18. Disposal of Distress M erchandise.-There shall be no disposal 
of dropped lines, seconds, excess inventories, or distress merchandise 
except in accordance with the procedure to be outlined by the Code 
Aut!'10rity subject to disapproval by the Administrator for the pro­
tect10n of the O"TT"ners and to promote sound and stable business con­
ditions. 

19. Interf erence with Oont1·actual R.elations.-:Maliciously induc­
ing or attempting to induce the breach of an existing oral or written 
contract between a competitor and his customer or source of supply, 
or interfering with or obstructing the perforn1ance of any such con­
tractual duties or services. 
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20. Splitting Conunissions.-EYery em.ployer using salesmen who 
are compensated wholly or partially on a commission basis shall by 
contract require each such salesman to agree that no part o:£ the 
commission earned by him in connection with the sale o:£ any 
product o:£ the cooking and heating appliance manu:facturing indus­
try shall be paid or allowed to any purchaser. 

21. Excessive Allowance of Literature.-To furnish literature to 
customers without charge, except in modest quantities :for distribu­
tion. 

AnTI LEX- ' urPLEME -TAL CooE OPTION 

It is understood that trade groups or groups o:£ manufacturers 
representing a substantial part of any specific subdivision of this 
industry, may formulate supplementary codes of fair competition 
defining specjfically the subdivision and co ·ering such regulations as 
are considered advisable by them. However, all employment provi­
sions of such supplementary codes shall conform with this basic 
code. Such codes when approved by the President shall have the 
same force and effect as this basic code. 

ARTICLE XI-110DIFICATION 

1. This code and all the provisions thereof are expressly made 
subject to the right of the President, in accordance with the pro­
visions of subsection (b) of Section 10 o:£ the Act from time to 
time to cancel or modify any order, approval, license, rule or 
regulation issued under said Act. 

2. This Code, except as to provisions required by the Act, m.ay be 
modified on the basis of experience or changes in circumstances, such 
modifications to be based upon application to the Administrator and 
such notice and hearing as he shall specify, and to become effective 
on approval by the President. 

ARTICLE XII-1'1oNOPOLIEs, ETc. 

No provision o:£ this code shall be so applied as to permit monop­
olies or monopolistic practices, or to eliminate, oppress, or discrimi­
nate against mall enterpri es. 

ARTICLE XIII-EFFECTIYE DATE 

This code hall become effective on the ·econd Monday aft~r its! 
approval by the President. ' 

ARTICLE XIV-EXPIRATION DATE 

The expiration date of this code shall be June 16, 1935, or the' 
earlie t date prior thereto on which the President or the Congress/ 
shall by joint resolution declare that the emergency recognized by:1 
Title I of the Act has ended. 

Approved Code No. 236. 
Regirstry :ro. 1629-1-02. 
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